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WE LCOM E

Welcome to VivaMomentum

If you are interested in making money online but feel overwhelmed

by AI, blogging, SEO, Pinterest and all the tools you are supposed to

learn — you are not alone.

You don’t need to become a programmer. You don’t need to master every AI tool.

And you don’t need to build everything at once.

What you need is a simple system that connects the pieces. That is what this

Starter Kit is designed to help you understand.

The VivaMomentum approach

AI → CONTENT → TRAFFIC → INCOME → SYSTEMS

AI helps you work faster.

Content gives people a reason to visit your website.

Traffic brings those people to your content.

Monetization turns some of that traffic into income.

Systems let you repeat the process without starting from zero every day.

Your goal is not to do more. Your goal is to build a better system. Choose

one step. Take action. Then build momentum.



S E C T I O N  ON E

Your Online Income Roadmap

Before choosing tools or creating content, understand how the pieces fit together.

Step 1 — Choose a useful topic

Start with something people actually want help with. Ask yourself:

What problem can I help solve?

What information are people searching for?

What do I know, enjoy, or want to learn more about?

Could this topic eventually be monetized?

Don’t worry about finding the perfect niche. Look for a topic where you can

consistently create useful information.

Step 2 — Create useful content

Your website needs something valuable for people to discover: tutorials, how-to

guides, comparisons, checklists, reviews, beginner guides, case studies, resource

pages.

AI can help with research, organisation, brainstorming and drafting. Your job is to

add judgement, experience, accuracy and usefulness.

Step 3 — Get traffic

Publishing is not enough. People need a way to discover your content.

Google and SEO — searchers find you through search engines.

Pinterest — useful visual content sends visitors to your website.

Social media — content repurposed across relevant platforms.

Email — your existing audience returns for your newest content.

Step 4 — Monetize

Once people are visiting, you can explore display advertising, affiliate marketing,

digital products, services, email marketing and sponsored opportunities. You don’t

need all of them. Choose the ones that make sense for your audience.



Step 5 — Build systems

Eventually you want repeatable workflows. Instead of asking what should I do

today? you have this is my process. That is where momentum begins.



S E C T I O N  TWO

The Beginner AI Toolkit

You don’t need dozens of AI tools. Start with a small toolkit and learn how each one

fits into your workflow.

AI assistants

ChatGPT — brainstorming, research assistance, outlines, content ideas, editing,

checklists, repurposing, developing workflows.

Claude — content development, working with longer pieces of information,

brainstorming, structured workflows, repurposing, social content.

Ask yourself: what repetitive thinking or organisation task could this simplify? Don’t

use several AI tools simply because they exist. Find the ones that suit your

workflow.

Design — Canva

Pinterest pins, blog graphics, lead magnets, social graphics, PDFs, presentations. A

simple, consistent visual system is usually more valuable than constantly inventing

something new.

Traffic — Pinterest

Content discovery, visual search, sending visitors to your website, distributing

evergreen content. Pinterest works particularly well when your pins lead to

genuinely useful pages.

The rule: don’t collect tools, build workflows. A tool by itself doesn’t create

an online business. The workflow connecting your tools is what creates

leverage.



S E C T I O N  T H R E E

Your AI Content Workflow

A simple workflow you can adapt to almost any content website.

IDEA → KEYWORD → RESEARCH → OUTLINE → CREATE → EDIT → OPTIMIZE →

PUBLISH → DISTRIBUTE → MEASURE

1. Idea

Start with a real question or problem. Look at search suggestions, existing articles,

Pinterest, reader questions, forums, competitor content and your own experience.

2. Keyword

Identify the main search phrase, then ask what the searcher is actually trying to

accomplish. That is search intent.

3. Research

Use reliable sources. AI can help organise information, but don’t accept AI-

generated facts blindly. Verify important claims.

4. Outline

Structure before writing: question, answer, explanation, examples, action.

5. Create

Use AI to accelerate the first draft where appropriate, then make it genuinely yours

— examples, opinions, experience, explanations, original observations, useful

resources.

6. Edit

Remove repetition, fluff, generic statements, awkward wording and unsupported

claims. Make it sound like a human talking to another human.

7. Optimize



Title, H1, headings, keyword usage, internal links, images, alt text, meta

description, URL.

8. Publish and distribute

Don’t stop when you press publish. Create supporting content for Pinterest, social

media and email.

9. Measure

CREATE → PUBLISH → MEASURE → IMPROVE → REPEAT



S E C T I O N  F O U R

The Pinterest Traffic Workflow

Pinterest becomes far more useful when you treat it as part of your content system

rather than another social platform to feed.

One article can become many pins

ONE USEFUL ARTICLE → SEVERAL ANGLES → PIN CONCEPTS → DESIGN IN CANVA

→ TITLES AND DESCRIPTIONS → LINK EACH PIN → SCHEDULE → MONITOR

Your pin creation checklist

☐ What is the main problem this article solves?

☐ What would make someone want to click?

☐ Can I create several different angles?

☐ Does the pin clearly communicate the benefit?

☐ Is the text easy to read on mobile?

☐ Does the image match the article?

☐ Does the link go directly to the relevant page?

☐ Is the description useful and natural?

Don’t make every pin identical

One article about AI content creation can become:

How to Create Blog Content Faster With AI

The Beginner AI Blogging Workflow

How I Organize an AI Content Workflow

AI Blogging Mistakes Beginners Should Avoid

Create once. Distribute intelligently. Your article is the content asset.

Pinterest, email and social media help people discover it.



S E C T I O N  F I V E

The SEO Basics Checklist

At its simplest, SEO means helping search engines understand your content while

making the page genuinely useful for the person who searched.

Before writing

☐ Identify the primary topic.

☐ Understand the search intent.

☐ Look at what already ranks.

☐ Identify related questions.

☐ Decide what your article will do better or differently.

While writing

☐ Write for the reader first.

☐ Use a clear introduction.

☐ Break content into useful sections.

☐ Answer the main question early.

☐ Add examples.

☐ Use related terms naturally.

☐ Avoid unnecessary repetition.

Before publishing

☐ SEO title and meta description

☐ One clear H1, useful H2 and H3 headings

☐ Descriptive URL

☐ Internal links and relevant external sources

☐ Optimised images with descriptive alt text

☐ Clear conclusion and a relevant call to action

After publishing

Check it periodically. Is it getting impressions? Clicks? Could the title be better?

Could you add more useful information? Are there newer articles that should link to



it?

SEO is not only about publishing more. It is also about making your existing

content better.



S E C T I O N  S I X

25 Copy-and-Paste AI Prompts

Starting points. Add your own context to get better results.

CONTENT  IDEAS  —  1

Give me 20 content ideas for [AUDIENCE] who want to [GOAL]. Focus on specific

problems and practical solutions rather than generic topics.

2

What questions would a complete beginner ask about [TOPIC]? Group them by

beginner, intermediate and advanced intent.

3

Turn this broad topic into 15 specific article ideas with clear search intent: [TOPIC].

RESEARCH  —  4

Help me create a research checklist for an article about [TOPIC]. Identify the facts and

claims I should verify independently.

5

What are the most important questions a reader needs answered before they can

successfully [TASK]?

SEO  —  6

Analyse the search intent behind the keyword [KEYWORD] and explain what a genuinely

useful article should provide.

7

Create a logical SEO-friendly outline for [ARTICLE TITLE] that answers the reader’s main

questions without unnecessary sections.

8

Suggest related topics and questions that would naturally support an article targeting

[KEYWORD].

9

Suggest five concise SEO titles for [KEYWORD] that are compelling without being

misleading.

WRITING  —  1 0

Rewrite this paragraph to sound natural, conversational, concise and helpful. Remove

generic AI-style language: [TEXT].



1 1

Identify repetitive or unnecessary sections in this article and suggest what can be

removed: [ARTICLE].

1 2

Give me five practical examples I could add to this article to make it more useful:

[ARTICLE].



S E C T I O N  S I X ,  CON T I N U E D

PINTEREST  —  1 3

Give me 10 Pinterest pin concepts for this article. Each should target a different reader

problem or benefit: [ARTICLE].

1 4

Write five Pinterest titles for [ARTICLE TITLE] using natural language and emphasising

the reader’s benefit.

1 5

Write five useful Pinterest descriptions for this article without keyword stuffing: [URL or

TOPIC].

REPURPOSING  —  1 6

Turn this article into five short social media posts, each focusing on a different useful

takeaway: [ARTICLE].

1 7

Extract 10 standalone tips from this article that could become social media posts:

[ARTICLE].

1 8

Turn this article into a short email newsletter that provides one useful lesson and links

readers to the full article: [ARTICLE].

MONETIZATION  —  1 9

Identify natural opportunities to monetize this article without making the content feel

overly promotional: [ARTICLE].

2 0

What types of products or services would genuinely help someone reading this article?

2 1

Suggest natural affiliate-link placements for this article. Prioritise reader usefulness over

the number of links.

WORKFLOWS  —  2 2

Turn this recurring task into a simple step-by-step workflow that a beginner could

repeat every week: [TASK].

2 3

Identify which parts of this workflow could be assisted or automated with AI:

[WORKFLOW].



24

Simplify this workflow. Remove unnecessary steps while keeping the important

outcomes: [WORKFLOW].

2 5

Create a weekly checklist from this process so I can repeat it consistently: [PROCESS].



S E C T I O N  S E V E N

From Traffic to Income

Getting visitors is only one part of building an online business. The next question is

what happens when someone arrives.

CONTENT → TRAFFIC → TRUST → ACTION → INCOME

Display advertising

Useful once your website has enough traffic to make it worthwhile. Suits content

websites with growing traffic.

Affiliate marketing

You recommend products genuinely relevant to your audience and may receive a

commission. Works well for articles where a reader naturally needs a product or

service.

Digital products

Checklists, templates, guides, workbooks, prompt collections, courses. Works well

for problems where your audience wants a ready-made solution.

Email marketing

Your list lets you reach people who already showed interest — share new articles,

recommend resources, teach workflows, build relationships.

The golden rule: don’t monetize simply because you can. Monetize when it

improves the reader’s experience. Someone reading “How to Create

Pinterest Pins in Canva” may genuinely want a Canva resource. Someone

reading “How to Choose a Blog Niche” probably doesn’t want a random

affiliate link. Relevance builds trust.



S E C T I O N  E I G H T

Your Weekly VivaMomentum Workflow

You don’t need to work on everything every day. Create a repeatable rhythm.

Plan

☐ Review your website data.

☐ Identify content opportunities.

☐ Choose your priority article.

☐ Decide which traffic channel you will support.

Create

☐ Research the topic.

☐ Create the outline.

☐ Draft the article.

☐ Add your own perspective.

☐ Edit and fact-check.

Optimize

☐ SEO title and meta description

☐ Headings

☐ Internal links and external references

☐ Images and alt text

☐ Call to action

Distribute

☐ Create Pinterest pins.

☐ Schedule or publish them.

☐ Repurpose useful points for social media.

☐ Add the article to a relevant email.

Review

☐ Check traffic, impressions and clicks.



☐ Look for pages that could be improved.

☐ Record what you are learning.

If you are overwhelmed, come back to this. One useful article. One traffic

activity. One improvement. One measurement. Then repeat. Consistency

beats complexity.



S E C T I O N  N I N E

Your 30-Day Action Plan

You don’t need to build an entire online business in 30 days. The goal is to create

your foundation.

Week 1 — Choose your direction

☐ Choose a specific audience.

☐ Identify the problem you want to help them solve.

☐ Choose your primary content topics.

☐ Set up your website basics.

☐ Choose your core tools.

Who am I helping, and what problem am I helping them solve?

Week 2 — Build your content system

☐ Create your content workflow.

☐ Research your first topics.

☐ Create, optimise and publish your first article.

☐ Create supporting Pinterest content.

Build the process, not perfection.

Week 3 — Build your traffic system

☐ Create Pinterest content consistently.

☐ Improve your SEO basics.

☐ Add internal links.

☐ Start collecting content ideas.

☐ Set up analytics and search tracking.

☐ Begin building your email list.

How will people discover what I am creating?

Week 4 — Begin monetization

☐ Identify relevant affiliate opportunities.



☐ Consider display advertising when appropriate.

☐ Create a simple free offer.

☐ Add email signup opportunities.

☐ Review your first data and decide what to improve.

How can I turn useful traffic into sustainable income?



S E C T I O N  T E N

The Don’t Get Overwhelmed Checklist

The online-business world can make you feel like you are always behind. You are

not.

You don’t need to

☐ Learn every AI tool.

☐ Post on every social network.

☐ Publish five articles every day.

☐ Become an SEO expert overnight.

☐ Understand every technical detail.

☐ Follow every new AI trend.

☐ Build everything at the same time.

Instead

☑ Choose one audience.

☑ Solve real problems.

☑ Create useful content.

☑ Learn one traffic channel.

☑ Build one monetization method.

☑ Create repeatable workflows.

☑ Measure, improve, repeat.

When you feel stuck

Not “build my online business” — instead, “choose three article topics.”

Not “get Pinterest traffic” — instead, “create three pins for one useful article.”

Not “use AI better” — instead, “create one repeatable prompt for my content

workflow.”

Make the next step smaller. Small steps create momentum.



S E C T I O N  E L E V E N

Build Your Own AI Workflow

Choose one repetitive task in your online business — writing articles, creating pins,

planning social content, researching topics, updating old content, creating emails,

finding affiliate opportunities, organising your calendar.

The task

Step 1 — what happens first?

Step 2 — what happens next?

Step 3 — what happens next?

Step 4 — what could AI help with?

Step 5 — what still requires your judgement?

AI should help you work better, not replace your judgement. The most

valuable workflow is not the one with the most automation. It is the one that

helps you consistently produce a better result with less unnecessary effort.



S E C T I O N  TW E LV E

Your VivaMomentum Scorecard

Use this page once a month.

Content

Articles published

Articles updated

Pin that did well

Traffic

Google clicks

Google impressions

Pinterest clicks

Total visitors

Audience

Email subscribers

New this month

Monetization

Affiliate clicks

Affiliate income

Ad income

Other income

What worked? What did not? What will I change?

Your most important metric. Don’t compare yourself with someone else’s

income, traffic or follower count. Compare where you are today with where

you were three months ago. Progress compounds.



YOU R  P L A N

Your VivaMomentum Action Plan

You now have the framework. Don’t close this guide and start searching for

another thirty tools. Choose one thing.

My first goal is 

The audience I want to help is 

The problem I want to solve is 

My primary traffic strategy is 

My first monetization strategy is 

The workflow I will build first is 

My next three actions

1. 

2. 

3. 

Keep it simple. You don’t need to build a huge business overnight. You need

to build something useful. Then make it better. Then make it repeatable.

Then build on it.

LEARN → CREATE → GROW → MONETIZE → SYSTEMIZE → REPEAT



WHAT ’ S  N E XT

Keep Building Your Momentum

The Starter Kit is only the beginning. On VivaMomentum.com you will find practical

guides covering:

AI for beginners — how to use AI tools without getting buried in technical

jargon.

Blogging and SEO — how to create useful content and build a website that

attracts search traffic.

Traffic and Pinterest — practical ways to get more people to discover your

content.

Online income — affiliate marketing, advertising, AI business ideas and other

ways to monetize.

Join The Momentum Letter

One practical idea each week: AI workflows, content strategies, traffic ideas and

online-income lessons. Plus future VivaMomentum resources as they are created.

A final thought. You don’t need to have everything figured out. You don’t

need to be technical. You don’t need to know which tool will still exist next

year. You need to learn how to identify a problem, create something useful,

get it in front of the right people, and build a system that makes the process

easier to repeat.

Start small. Keep learning. Build systems. Create momentum.



QU I C K  R E F E R E N C E  —  S AV E  T H I S  PAG E

The VivaMomentum System

IDEA → CONTENT → SEO AND PINTEREST → TRAFFIC → EMAIL AND TRUST →

MONETIZATION → SYSTEMS → MEASURE → IMPROVE → REPEAT

The five questions to ask every week

1. What am I creating?

2. Who is it helping?

3. How will they find it?

4. How could it eventually make money?

5. What can I systemize?

Your next step

Don’t open another twenty browser tabs. Don’t download another fifteen AI tools.

Don’t spend another week researching. Choose one action from this guide and do

it today. Then come back tomorrow and take the next step.

That is momentum.

Want to see how I run my own websites with AI? Get my free guide Claude

in Production: the systems, the 6 ways they broke, and my 7 rules.

vivamomentum.com/claude-in-production

VIVAMOMENTUM  —  AI  +  CONTENT  +  TRAFF IC  +  INCOME

BUILD  USEFUL  CONTENT .  CREATE  REPEATABLE  SYSTEMS .  KEEP  MOVING

FORWARD .

VIVAMOMENTUM .COM

https://www.vivamomentum.com/claude-in-production/#free-guide

